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To find out more visit: 
http://www.JewelerWebsiteAG.com 

 
 

You are encouraged to print this out  
and read along while watching the video. 

 
 
 

Questions? 
Don't understand something?   

You are probably not the only one, 
so please send your questions to  

questions@jwag.me 
 

We will try to answer them directly or 
include them in future lessons on www.JewelerWebsiteAG.com 
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Unscripted Video 1; Meta Keywords 
 
 Hello this is Matthew Perosi here with the Jeweler Website Advisory 
Group answering questions submitted by our members.  
 
 Heather from Washington State writes, “How do you research keywords 
for your website? What if all the jewelry stores are using the same Meta 
keywords? Don’t they cancel each other out?”  
 
 Well, we’re going to start with a basic explanation as how to discover 
keywords, generic keywords. You really have to look at your own log files to 
figure out what keywords are already bringing people to your site, but let’s start 
out with some of the basics. 
 

A lot of people know about Google Analytics. There’s a tool that Google 
publishes that even if you don’t have an analytics account, you can actually do 
it.  

 
 If we can focus in on the screen behind me, I’m going to show you how to 
do this. 
 
 We’re simply going to Google.com and I am going to search for… Now a 
lot of times Google search will change its location, so if you use a standard 
Google search you’ll be able to find it. So I’m going to type in the Google Search 
engine here, “Google Keyword Research.” This first response here, “Google 
AdWords Keywords” is what I want. I’m going to click on that.  
 
 It shows you up here on the top that we are in the Google AdWords tool, 
and down here it shows the Keyword tool. Here are the basic tools on how to 
discover some keywords for you. Now, how do you research basic keywords for 
your website? Well let’s just use some generic terms. We’re going to try 
‘engagement rings.’ We’re going to allow it to use synonyms, and type it in this 
box here. Then they have this CAPTCHA on here so let’s type this in, and then 
get keyword ideas. It’ll take a few moments to come back but here we go.  
 

For typing in engagement rings here, we are presented with several 
additional options and different permutations for using engagement rings as 
keywords on your website. There’s a lot to go through here and trying to figure 
out which ones are the best ones really depends on your website and what 
you’re selling. If you sell vintage engagement rings, that’s what they have first 
here, that might be something you’re interested in. Gemstone engagement 
rings, diamond engagement rings, vintage engagement rings. So all of the 
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keywords they show in this list are all valid however I would stay away from 
trying to target anything that has more then 90,000 in this third column here. 
This first one here says 74,000 then 6600, 823,000, stay away from that 
because there is just way too much competition in there and you probably won’t 
have many results.  

 
I’m going to jump over to another tool right now because I want to show 

you how you can compare 2 different tools. This one is called the Keyword Eye. 
It is located at KeywordEye.co.uk there’s a big eyeball on the screen here. I’m 
going to type in engagement rings because that’s what I typed in on Google 
AdWords. Select our country here and then click the magnifying glass.  

 
The screen we’re using here is a little cluttered for the demonstration. If 

you are using a larger screen then these keywords would actually show up a 
little more legibly. On the top here there’s a drop down list that says, “Order this 
cloud by random.” I’m going to change that to, “Order the cloud by competition 
descending.” Now what this is actually showing you is the most competitive 
keyword phrase that people are bidding on, or people are establishing ranking 
on their website is three stone engagement rings, then antique engagement 
ring, then antique engagement rings, antique style engagement rings, 
aquamarine engagement rings, and deco engagement rings.  

 
What we see here is very interesting in terms of you see this 

thermometer on the side that shows the competition. Red shows high 
competition and the green shows low competition. I’m actually going to point in 
on the screen here. This is over lapping and we see here designer engagement 
rings, diamond engagement ring, diamond engagement rings, diamond solitaire 
engagement rings, and then it continues further down the list.  

 
What I was trying to explain here are the three stone engagement rings, 

because it shows up highest on the list, indicates the most number of people 
are trying to compete for that keyword phrase. Then affordable engagement 
rings are the second most popular keyword that people are trying to compete 
for. When I say competition I’m really referring to the number of people that are 
paying for online advertisement, or have websites which are using those 
keyword phrases.  

 
The words that show up in a larger font size indicate the number of 

people who are actually searching in the search engines. Even though three 
stone engagement rings is a pretty competitive term, more general people are 
searching for antique engagement rings. A lot of advertisers are paying money 
for three stone engagement ring but there are more people searching for these 
larger terms. The further down the list you’ll notice some larger ones like 
diamond engagement rings notice how big the font size is here. It indicates how 
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many relative people are searching for this term and it is the largest one on the 
page.  

 
I have to re order this by competition ascending so you can see the 

different colors. If the screen had permitted, you can see. It goes red all the way 
down to yellow.  

 
This last one says diamond engagement ring antique. I say last because 

I changed it to competition ascending so it flipped the list upside down. If you 
want a good keyword to have or to target for your website diamond engagement 
ring antique would be good.  

 
This next one here might be difficult to see but it says engagement ring 

history, then we have engagement ring trends, and the next one is engagement 
ring carat. This one is kind of large so it indicates what people are searching for.  

 
This one says engagement rings cut, and a lot of people search for that 

phrase, but not too many people are using it as a keyword on their website.  
 
So this keyword eye tool takes a little bit of playing with to understand it 

but it will show you the number of people searching for a keyword versus the 
number of people actually using it on their website. The Google AdWords tool 
where you can actually see the number of local searches within the month of 
December in the US. You can switch between the Google AdWords and the 
Keyword Eye tool to utilize the best keywords for your website. Once you find 
the keywords that make sense for the products you sell in your store you should 
add some extra content to your website which will focus on your keywords. 
Once that content is added you will attract attention to those people who are 
searching for them. Keyword research is a difficult process to understand and 
hopefully you will soon understand the full process. This is just the basics; there 
will be more training in the future. 

 
For now, thank you very much for watching.  
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